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Marketing Manager Job Description 


Yom role as a Marketing Manager is important to the success of the overall 
promotional campaign. As a Marketing Manager you 'will be in charge of managing 
the event staff who will be working with you at each of the BPAA Bowling Centers. 
You have been selected to assist us in this program because of your professionalism, 
enthusiasm, good nature and leadership abdities. 


All of the Bowling Centers that will be participating in the program have been 
selected by the BPAA. Field Marketing has contacted each Bowling Center to 
con&m their participation and to schedule "Merit Bowling Night" events on Friday 
and Saturday evenings. Since the purpose of this program is to interact with adult 
smokers who are recreational bowlers, we have scheduled our events late in the 
evening to avoid a confict with league bowling. 


The MarketingManager's specific responsibilides include: 


Pre Event 


• Visit the warehouse immediately upon rece4>t of mateiials to do an inventory of 
all program materials. 

• Track the distiibutioQ and usage of all support materials throughout the program. 


• Contact each Bowling Center to schedule a time on Friday moming/aftemoon to 
deliver program support materials and merchandise the location. The best time 
to put up the large banners may be before the bowling center opens. 

• Pick up a van at a rental location on Friday morning to transport program 
materials (if needed). 


Anive at Bowling Center to place posters, banners, flyers, counter cards, menu 
board, napkins, matches, ashtrays, cups and bar caddies (after the first weekend, 
we will be placing posters at each Bowling Center at least one week prior to the 
scheduled promotion). 
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Marketing Manager Job Description 


• Oieck on placement of the large banners on the outside of the Bowling Cent^. 
If it is possible to place it outside, call Field Maiketing to discuss. 

• Confinn with the Bowling Center management kiosk placement next to the 
registration desk (if there is not enough space for the kiosk to be set up next to 
the registration area please select the best possible high trafSc area in the center 
to reach the maximum number of consumers), 

• Confirm with the Bowling Center management which two lanes will be identified 
as the "Merit Bowling Lanes" during the promotion (we prefer to use two lanes 
in the center of the Bowling Center). 


L.oniinn use oi me trA system wim managemeni ana aecennme a proceaure ror 
announcements regarding our promotion throughout the event. 

Merchandise the bar with posters, banners, table cloths and skirts, matches, 
cups, napkins, bar caddies, and permanent FOS. 


• Schedule and conduct formal traming/orientation of local Event Staff. 

• Maintain on-going contact with the local staff to schedule personnel throu^out 
the program. 


Execution 


• Anive at the Bowling Center at least one hour prior to execution start time to 
set-up kiosk and premiums/prizes, 

• Work with the Bowling Center management to furnish the pin-setter with 
fluorescent blue bowling pins and black lights (if acceptable to management). 
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Marketing Manager Job Description 

• Schedule the local Event Staff to aihve V^ hour prior to execution start time to 
review program specifics and assign responsibihties - two representatives on the 
"Merit Bowling lanes" and one representative with you at the registration kiosk. 

• Begin event execution on schedule. 

• Display premiums/prizes at die kiosk to create interest and excitement in the 
promotion. 

• Make periodic announcements on the PA system to infonn smokers 21 years of 
age or older of our program. 

• Begin registering qualified smokers 21 years of age or older for a chance to bowl 
on the Merit lanes to win prizes. 

• Infonn smokers 21 years of age or older of their opportunity to win great Merit 
prizes during random drawings of all survey cards collected each night. One 
hour after the promotion begins, conduct your first drawing. Two hours later 
have your second dravring in which the travel bag or bam jacket is awarded. 
Have either someone from the bowling center or one of the participants draw the 
winning survey card. 

• Ensure that survey cards are completed accuracy and legibly (it is our goal to 
collect approximately 100 survey cards per event depending on the number of 
lanes in the Bowling Center). 

• Once you have checked to make sure the survey is completely filled out and 
legible, distribute one Merit lighter to each qualified smoker completing a 
smvey. 

• With the “Merit Stamp” (or wristband) provided, stamp the back of the hand of 
each qualified smoker to verify that they are the eligible to participate in the 
promotion. 
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Marketing Manager Job Description^ Cont, 

• Distribute scorecards/flyers to each qualified smoker 21 years of age or older 
who registers to participate (scorecards/fiyers can also be left on the registrafion 
desk and in the lounge to further promote our event), 

• Begin announcing participants in the "Merit Bowling Nights" promotion. Inform 
the **wmners” they must return to the kiosk to pick up their official score card. 

• Prominently display and sell cigarettes. Advertise the appropriate price or 
incentive. 


Instruct promotional staff to roam the bowling center and the bar area to ensure 
raise awareness of the program with smokers, 21 years of age and older. 

The participants at the Merit Lanes will come to the kiosk where they will be 
asked to sign their scorecard. This allows for the signature on the scorecard to 
be matched and verified with the one on the survey card. Stamp their scorecard 
with the Merit Stamp and have them proceed to the Merit Lanes. You will also 
want to mark the survey card so this individual is not called to bowl again. 


• Monitor bowlers on the "Merit lanes" to deteimine the need to announce the next 
participant in the "Merit Bowling Night" promotion. 

• Assist in conducting promotional activities as needed throughout the event 


• As each bowler participates on tiie Merit Lane, they will present their official 
(stamped) scorecard to the staff member at the lane who will record their name 
in the log book. The staff member will be responsible for keeping score and 
awarding the appropriate prize. 

• Track die distribution of premiums/piizes and individual bowler scores 
throughout the event. 





Manage and supervise the local event staff throu^out the execution of the entire 
event. 
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Marketing Manager Job Description. Cont 

• End event execution on schedule and begin disassembly and proper storage of 
the kiosk. 

Post Event 


• Number the participant log pages and date the hront sheet. Check to make sure 
the number of participants match the number of premiums that were distributed. 


• Clean up any garbage or discarded items to ensure that the Bowling Center is as 
at least as clean as it was when we arrived. 

• Discuss the promotion with the Bowling Center Management to ensure their 
satisfaction in the promotion (any suggestions for improvement). 





Gather infomiation regar ding the sale of Merit throughout the center during the 
promotion. 


« Leave all support materials at the center throughout the eight weeks of activity. 

• Take premium items home with you to avoid loss or theft. 

• Complete the event summary noting all support materials placed, premium/ptize 
quantities distributed, number of surveys collected, number of actual participants 
on the "Merit Bowling Lanes", and any consumer comments that you may have 
noted. 


• Complete time sheets for the event staff and have them initial them, conrirmiog 
die total hours for the day. 


Additional Program Issues 


If you or any member of the event team are asked if they smoke the response is 
to be a "yes" or “no" answer. We do not want our staff to engage in any 
conversation regarding the merits of smoking. 
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Marketing Manager Job Description, Cont 

• It is important that all consumers have a positive experience from the promotion. 
If any non-smok^ asks why they can not participate, you can infonn them that 
by law we must only allow qualified smokers 21 years of age or older to 
participate in the "Merit Bowling Ni^ts” promotion. If the age requirement is 
questioned, please respond “21 is the nationally recognized age of majority. 

• If a consumer objects to our program or to the distribution of brand identified 
incentives, do not argue with &em. Give them the Philip Mortis phone number 
(212)S80-5000 and instruct them to ask for consumer relations. 


• If you are approached by potential participants during set up of the promotion, 
please politely work with them. Have a pad of survey cards on a clip-board and 
ask them to fill it our for you. Give them the approximate time that the bowling 
will begin and ask them to listen for their name. 


Survey cards will be used to gather names for the Merit data base and may be 
used for direct mail purposes. This list will be the property of Philip Mionis 
USA and will not be sold to any other company. 


• There is a veiy high probability that Philip Morris brand management and event 
marketing staff may conduct announced and unannounced visits to your events. 
If you are approached by anyone claiming to be a Philip Morris employee, you 
should ask to see a company ID to confirm their identity prior to beginning any 
conversation regarding the promotion. Please remember to be polite and 
courteous when asking for identification. 

• We discourage the Marketing Managers and event staff from having any friends 
or relatives "hanging out" during the promotion. 
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Marketing Manager Job Description. Cont. 

• If a. negative statement is made attacking you or the cigarette industry, response: 

=> *Tm afraid I am not sufficiently qualified to comment on the issue. 
I’ll be happy to provide you with a telephone number which will put 
you in contact with someone at Philip Monis.” 

or 

=> “I respect your opinion and I’m sorry that you feel that way. I’ll be 
h^py to provide you with a telephone number that will put you in 
touch with someone at Philip Monis.” Thank you. 


Suggested PA Script for ^Merit Bowling Nights’* Program Announcements 


“Attention Bowlers! Tonight Merit is conducting a special promotion giving 
smokers 21 years of age or older the opportunity to win prizes on the 'Merit 
Bowling Lanes." Please look for the Merit kiosk to register to participate. ” 
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